











2008 Economic Impact of the
Construction Equipment Industry

AED and AEM recently released the results of an industry economic condition
assessment by IHS Global Insight. It shows that while the recession is abating for
some sectors of the U.S. economy, the construction equipment industry remains mired
in a deep depression. Among the key findings:
 The construction equipment industry — which includes manufacturing, distribution
and maintenance companies — has shed a staggering 37 percent of its workforce
since the equipment market peaked in 2006. At 37 percent, the unemployment rate
of the equipment industry is twice that of the construction industry as a whole and
more than three times that of the general economy. By comparison, auto manufac-
turing and dealership jobs are down 16 percent, while job losses in the finance and
insurance industry amount to 6 percent of their workforce.
 Spending on construction equipment has fallen by more than 50 percent compared
to its peak in 2006.

 The economic output of this industry has contracted by nearly 40 percent and
resulted, directly and indirectly, in the loss of approximately 550,000 jobs. In other
words, eight percent of all jobs lost since the start of the recession have been
associated with the equipment industry downturn.

 Over the course of the recession, losses to industry sales and employment have

decimated taxes paid on employee income, corporate profits and sales of machin-
ery; the magnitude of the decline indicates that tax revenues associated with our
industry have fallen by $12.8 billion.

This unparalleled economic downturn has not only been devastating to the construc-
tion equipment industry nationally, but the industry’s troubles have had a large impact
on state economies. The chart on page 19 illustrates the impact the construction equip-
ment industry has on lowa and Nebraska. H

continued from page 19

purchase tax credit to sustain the
recovery in the residential real
estate market;

e Extend and expand net operating
loss (NOL) carry back rules to
allow you to apply your 2008 and
2009 losses to prior tax years in
order to free up cash NOW;

e Improve access to credit for
you, your customers, and
commercial developers.

Take Action

Construction equipment distributors
are encouraged to contact their U.S.
senators and representatives to let them
know what they can do to help revitalize
the equipment industry. A sample
letter/e-mail is available for equipment
distributors to personalize at
www.StartUsUpUSA.com under the
“Take Action” link. For additional
information on Start Us Up USA! visit
www.StartUsUpUSA.com. B
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Fire Extinguisher
Safety

Make sure fire extinguishers are:

1. Hanging up at eye-level where they can be easily seen by
each exit and 50-75 feet apart.

2. Full charged.

3. Equipped with tags to indicate you have visually
inspected them and initialed the tag.

4. ldentified with a sign that says “Fire Extinguisher”
hanging above or next to it.

5. Free of miscellaneous objects hanging from them such as
jackets, wires, hoses, etc.

6. Easily accessible with a clear path to the fire extinguisher
and nothing stored under or near which may prevent
access to the fire extinguisher in an emergency.

7. Professionally inspected annually and replaced with
freshly charged fire extinguishers.

Train employees on fire extinguisher use annually:

1. How to use the PASS method: pull, aim, squeeze and
sweep.

a. Pull the pin at the top of the cylinder. Some units
require the releasing of a lock latch or pressing a
puncture lever.

b. Aim the nozzle at the base of the fire.

Squeeze or press the handle.

d. Sweep the contents from side to side at the base of the
fire until it goes out.

e. Shut off the extinguisher and then watch carefully for
a rekindling of the fire.

2. Never use on a fire larger than a large trash can.

3. Explain company policy for when it’s okay to use
fire extinguishers.

4. Explain company policy for when it’s NOT okay to use
fire extinguishers.

5. After a fire extinguisher has been used, it must be stored
away until it can be recharged and put back in service.
 Practice a fire drill.

o Test fire alarms.
» Test employee alarms.

o

Remind employees to do the same at home. Also remind
them to change batteries in smoke alarms, radon alarms and
carbon monoxide detectors. It’s a good idea to have a fire

extinguisher in the kitchen and one in the
garage or shop. If you have a multi-
story home, keep a fire extinguisher
on all levels. Plan escape routes for
all levels. &
Source: RCI Safety Sentinel
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RESEARCH
LOCATE
BUY

The future is online...

Farm Equipment Center is designed to
make the process of buying and
selling new and used equipment as
simple and efficient as possible!

1‘1‘ “‘T‘ﬂ

FarmEquipmentGenter.com
Now you can shop 24 /7!

M Midwest
/-

Serving Nebraska & Southwest Iowa
Farmers and Ranchers

1-800-888-1380
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Word Play

| wondered why the baseball was getting bigger.
Then it hit me.

Police were called to a daycare where a three-
year-old was resisting a rest.

Did you hear about the guy whose whole left side
was cut off? He’s all right now.

The roundest knight at King Arthur’s round table
was Sir Cumference.

The butcher backed up into the meat grinder and
got a little behind in his work.

To write with a broken pencil is pointless.

When fish are in schools they sometimes take
debate.

The short fortune-teller who escaped from prison
was a small medium at large.

A thief who stole a calendar got twelve months.

A thief fell and broke his leg in wet cement. He
became a hardened criminal.

Thieves who steal corn from a garden could be
charged with stalking.

We’'ll never run out of math teachers because they
always multiply.

When the smog lifts in Los Angeles, U C L A.

The math professor went crazy with the black-
board. He did a number on it.

The professor discovered that her theory of earth-
guakes was on shaky ground.

The dead batteries were given out free of charge.

If you take a laptop computer for a run you could
jog your memory.

A dentist and a manicurist fought tooth and nail.

| fell through a screen door and strained myself.

Dates To Remember

20 Group Orientation
November 9-10
December 14-15
Sioux Falls, SD

I-NEDA Board Meeting
November 11 — Council Bluffs, IA

I-NEDA 2009 Conference
November 11-12 — Council Bluffs, IA

Total Management 1 Workshop
December 7-11 — Sioux Falls, SD

Nebraska Power Farming Show
December 9-10 — Lincoln, NE

Nebraska Legislative Breakfast
January 26 — Lincoln, NE

lowa Power Farming Show
February 2-4 — Des Moines, 1A

lowa Legislative Breakfast
February 3 — Des Moines, IA

Association Office Closed
November 26-27 — Thanksgiving
December 24-25 — Christmas

Welcome New Members

Dealer Members
Brokaw Supply Co. — Fort Dodge, lowa

Associate Members

Erickson Farm Equipment Sales
St. Paul, Minnesota

Muno, Summers & Associates
Oldsmar, Florida
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| Meet the, .
NEW bess...

B usiness owniers consider
devastating'property loss
or catastrophic lawsuits to be
a greater threat to business
survival than economic or
market changes. Additionally,
many unforeseen events are
never planned for, events that
are readily insurable or could
be lender-financed. However,
there is one certainty that can
be planned for: the departure
of an owner will happen at some
point and can be the greatest
threat to the survival of any
business that is not prepared
for it.

Your Federated representative

can help you prepare for your
r 4 timely—or untimely—exit from
S\ The FEDERATED Ins your business. Call today to

- 121 East Park Square, @ na, \ ] schedule an “exit strategy”
- A Phone: 507-455-5200 « W\ S planning session.

All products and services ma
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A Bumper Crop of Buyers

For top yields on your advertising dollars, look to Towa Farmer Today,
the state’s #1 farm publication. Our readers — 67,000 of them — look forward
to Towa Farmer Today each week to get the news while it’s still news. You can
advertise across the entire state, or choose from four zoned editions. And our
two websites, iowafarmertoday.com and farmequipmentcenter.com, let you
connect with over 70,000 monthly visitors looking to buy equipment.

Get top production on your advertising — choose Iowa Farmer Today and
farmequipmentcenter.com. To advertise, visit www.iowafarmertoday.com
or call 800-475-6655.

ﬂ.EE Agri-MEDIA






